
 

Branding is the reason people pay three times more for a product over another!! 

 

Back in 2000 BC, before ranchers used fences to prevent mixing of groups of cattle, cattle were imbued so herds could 
be distinguished. These distinctions were important, as cattlemen needed to differentiate cattle that varied in caliber for 
potential customers. These were true pioneers. In the times to come, people started identifying and differentiating 
work, art, architecture and people. Around 1300 BC, potter’s marked pottery and porcelain in China, Greece, Rome and 
India. 

Transiting through seasons, this simple concept of identification solidified into the art and science branding, springing 
out terminologies such as brand awareness, brand recognition, brand management and brand preference. Starting in 
the early 1800s, companies selling patented medicines and tobacco started branding their products, with companies like 
Proctor & Gamble following in the branding pursuit later in the century. 

If you believe that branding is only for identifying a product or a company, your business is at risk. Let’s look at why 
branding originated? To insure honesty, offer quality assurance, identify source or ownership, hold producers 
responsible, and set apart, as a form of identification and to create emotional bonding. It is very critical for any business 
to understand its branding needs and chip in the best branding practices into its marketing plan. 

Brand Awareness – The Expression! 

A brand is a collection of experiences and associations connected with a service, person or other entity. Suppose John 
wants to buy a cotton shirt and thinks of the brand Cambridge as his first choice. This is brand recall! In terms of brand 
exposure, companies want to look for high levels of unaided recall in relation to their competitors. If you take five names 
of cotton shirt manufacturers in front of a consumer and he picks up Cambridge as the best then this is aided awareness 
because he took an aid to recall your brand. If people come up with Cambridge as their first choice without second 
person reminding them, then it is top-of-mind awareness. The best kind of awareness is one when you not only know 
that Cambridge sells cotton shirts but you also know that the shirts are best in fabric too. When people know your 
distinctive qualities, it is called strategic awareness. Much effort is required for creating awareness for a particular brand 
as well as managing it.  

Buying decisions are not rational! 

Strong branding is an eminent requirement while setting up any business because people buy on emotions. People make 
decisions to buy based both on emotion and logic, not just features of what they are buying. Some tend to be impulsive 
while others consider a purchase carefully. The art and science behind this rests in the hands of brand managers. 

Build a strong brand – why? 

Although many of us are familiar with the concept of branding and know the benefits of good branding, it is always 
worth revising ones knowledge. The benefits of having a strong brand: 



1. A potent brand can make your potential buyer’s decision making easier. In a commodity market like today, most 
of the manufacturers offer more or less the same features and benefits. A strong brand, in this case can ease 
down a buyer’s decisions greatly.  

2. A strong, influential brand can enhance the ownership experience. 
3. It can control the premium price of a product and can actually maximize the number of units sold; thereby 

augmenting profits. 
4. If you’re able to build top-of-mind awareness, then your consumers are most likely to keep you in their 

memories. This means every time they’ll by a product within your product category, they’ll go for the same 
brand. Thus a strong brand entertains repeat visits.  

5. Your product feature doesn’t have to be the centre-forward for selling. A strong brand communicates about the 
company’s values and more of the intangible stuff with which people associate themselves. Sales aggravate 
when people build trust in your company and a good branding just does that!  

6. Strong branding builds loyalty and assures consumers that this brand is here to stay.  

 

Create a buzz – Employ social media! 

Branding is ever-evolving. Companies are facing increasing difficulties in increasing their brand awareness with all the 
noise out there. Brand awareness is defined as the likelihood that consumers recognize the existence and availability of 
a company's product or service. Creating brand awareness is critical in promoting an entity, service or person and can be 
measured accordingly.  

For every marketer, reaching out to the target audience is very important. It is as essential to understand your 
consumers, their behaviors, culture, economy and buying trends as it is to reach them. Businesses plan their campaigns 
around a specific demographic targeting their needs and wants. This is where social media can help. Unlike traditional 
advertising, social media campaigns pave way for 2-way dialogues and conversations, resulting in increased likability and 
transparency, especially because it is humans talking to humans. Social media marketing, if done right, can have a 
significant impact on brand awareness and popularity 

Branding while being social is the key to out-maneuvering opponents. It’s time to put your transactional efforts into 
conversational. Five of the top ten websites are social which means your target audience resides in this social curve. So, 
you’re smart enough to know where to put your energies.  

Social Media - The new communication model! 

According to a study, interactive media is six times better then traditional banner advertisement. This is because the 
cutting edge web 2.0 technology has morphed the online world into a conversational environment. People are no longer 
interested in product advertisements. In fact, they like to hear product reviews from people they know (family and 
friends). Social media opened doors to consumer-generated-content, paving way for human-brand associations and 
allowing people to share their reviews and opinions. It’s about time when businesses go where people are and 
participate in conversations with them, unlike the old communication model, where brands expect people to come to 
them.  

How is Social media an effective communication model? 

1. Social media can spread brand awareness significantly! 
2. Credibility - When people see their peers in the network talking about your brand positively, they tend to trust 

you more. 



3. User-generated-content through social media can convey your message naturally with users being your brand 
ambassadors.  

4.  You can reach out to a large audience where you can develop conversations with your target audience. 
5. Measurability – Metrics are key when investing efforts in social media so that returns can be calculated not only 

on revenue generated by relationships built. 

Social networks – Bliss for Branding! 

Social networks play an instrumental role in determining your target audience and reaching out to them in bulk. A social 
network such as LinkedIn specifically focuses on business professionals while social networks such as Facebook (the 
largest social network with 200 million users) and MySpace are more general in focus. Branding and socializing go hands 
in hand. If you know your demographics and you know your company’s message, all you have to do is to get onto a 
social network and start socializing! Proper planning of employing social networks can pay out in real ROI. 

Here’s why social networks help: 

1. Provide Wider Reach 
Social media can extend your reach. For instance, Facebook has 200 million users with whom you can 
communicate and carry out your company’s message. 
 

2. Offer Extensive Engagement 
Social networking tools such as groups, public profiles and social applications involve user engagement and 
spreads message via word-of-mouth strategy.  
 

3. Maximized Exposure 
Social networks carry colossal human-base that can give your brand maximum exposure. According to a survey, 
Facebook – a social network, if judged on its user-base will commensurate as the sixth largest country of the 
world. This means that your brand experiences more exposure then it does through the company’s website. 

4. Cost-effective Advertisement 
Marketing on social networks is not only more effective but it’s also cost-efficient. It takes less to leverage your 
business potential through effective media tools.  
 

5. Identify Consumer Trends 
It is crucial for any business to know about its consumer’s behaviors and activities. The more you know about 
your buyers, the better you communicate with them, thereby increasing sales. 

Social Media Applications – Effective Tool for Brand Awareness! 

App-vertisment is the latest term coined for advertising through social media applications. Social media is bulging out 
new trends, shaping advertising campaigns and converting products into brands. Traditional banner advertising is six 
times more ineffective then interactive marketing. Social networks have emerged the relationship economy, where 
social applications continue to reign on social media.  

Branded applications are effective at driving increased engagement through viral hooks. Reach and engagement has 
completely bashed out traditional methods of commercials and banners. Studies reveal that branded applications 
capture user’s interest and engagement for an average of 2 minutes and 35 seconds on every visit. This is 75 times more 
then their engagement with traditional banner ads and 5 times more then TV commercial ads. Not only engagement but 
repeat visits also entertain the application, with 85% of users returning for multiple interactions while 56% of the total 
user-base returns 9 times on average. 



 

Facebookster – Social Media experts! 

Facebookster, with a legacy of 400 social media applications built and deployed keeps a good focus on branded 
applications. We understand the branding needs and anatomies of social media. When employed together in a social 
app with viral hooks (news feed, invitation etc.), it can massively spread brand awareness and extend a brand’s reach to 
a large targeted audience.  

 

 


